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TEEN SURVEY 2022 - RESULTS OVERVIEW

* # Responses Received: 97 | | Hardcopy Responses Received: 33 (34%)

 Estimated Completion Rate: 79% | | Actual Completion Rate: 77%
o +/- Estimated Completion Rate: -2%

* Estimated Time to Complete: 5 mins | | Actual Average Time to Complete: 2 mins 38
secs

o +/- Estimated Time to Complete: -2 mins 12 secs

* 60 Respondents Who Completed the Survey Provided Contact Information to be
Eligible to Win a $20.00 Amazon Gift Card (Survey Question 17)



Q1: What grade are you in? rv)

CHOICES % #
T Grade 6 |10.3% |10
— 27% «—Grade 7 |[11.3% |11
Grade8 | 5.2% | 5
Gr. 10 Grade 9 22.7% | 22
27.8%
Do Grade 10 | 27.8% | 27
Grade 11 | 13.4%| 13
(" OBSERVATIONS R Grade 12 | 93% | 9

* 27% of respondents are Grades 6-8 (r26)

* 73% of respondents are Grades 9-12 (r71)
\° 28% of respondents are in Grade 10, the largest single grade group (rR27) y




Q2: Do you have a library card? (ro7)

[

\_

CHOICES % #
Yes 65.0% | 63
No 27.8% |27
|Don't Know | 7.2% | 7
OBSERVATIONS

A majority of respondents (65%) are library cardholders. This
may indicate that most respondents are familiar with current
or past library offerings (WPL's or other libraries’). (r63)

~N

J




Q3: On average, how often do you visit the Library or borrow items from the Library? (ros)

CHOICES % #

Daily 11.5%| 11
se%+~—Weekly |27.1% |26
Monthly | 17.7% | 17

Rarely |36.5% |35
Never 7.3% | 7

g OBSERVATIONS h

* A majority of respondents (56%) of respondents visit or borrow
items at least Monthly (r54)
* 44% of respondents visit or borrow items Rarely or Never (r42)




Q4: Why don’t you visit the Library or access its offerings? Please check all that apply. (R40)

CHOICES % #
; _ NOTE: This is a follow up question to Q3. Only
I'm Too Busy 67.5% | 27 [—>Tier1 respondents who indicated they Rarely or Never visit the
| Buy My Books, Music, and Movies| 15.0% | 6 Library or access its offerings received this question. (R40)
’ . o .
| Don’t Have Transportatllon 1(2)3f 5 |—>Tier2 OTHER RESPONSES % #
T iet M R 10.0% | 4 g
%0 Quiet/Too Many Rules - | Don't Need the Library | 29% | 2
Doesn’t Have What | Want/Need | 2.5% | 1 T — 9% | 2
| Use Another Public Library 2.5% | 1 [—=Tier3 : 2
Not Enough Social/Hangout Space | 2.5% | 1 Mlsc. Re'asons. (d‘_’" thave | g0, | 5
Unfriendly Staff 00% | 0 time, don't feel like it)
OTHER (please be specific): 17.5% | 7 N/A - Null 14% 1
4 OBSERVATIONS h

* A majority of respondents (68%) selected I’'m Too Busy as a reason they don’t visit or access the Library’s offerings (r27)
* I’'m Too Busy is 4.5 times more popular than the second most popular choice (I Buy My Books, Music and Movies)

\.* Noone selected Unfriendly Staff as a reason they don’t visit or access the Library’s offerings Y




Q5: Please tell us how welcome you feel when you... (roy)

Table 1* Very Somewhat Very
Uncomfortable | Uncomfortable | Comfortable Comfortable| Comfortable | weighted
ACTIVITIES % # % # % # % # % # Average
Study or Hang Out in
0.0% 0 4.7% 4 14.1% | 12 [38.8%| 33 | 42.4% | 36 4.19
the Teen Area
Check Out Materials 0.0% 0 5.1% 4 10.1% 8 |48.1%| 38 | 36.7% | 29 4.16
Ask Library Staff for
Help 1.2% 1 6.0% 5 18.1% | 15 |(44.6%| 37 | 30.1% | 25 3.96
Attend Programs (virtual
. grams(virtwal | 206 | 2 | 122% | o | 32.4% | 24 |37.8%| 28 | 14.9% | 11 | 3.50
or in-person)
Table 2 Very Somewhat Very
Uncomfortable [ Uncomfortable | Comfortable | Comfortable | Comfortable | Don't Know | Weighted
ACTIVITIES % # % # % # % # % # % # | Average
Study or Hang Out in
0.0% 0 4.4% 4 13.2% |12|36.3%| 33 |39.6%| 36 | 6.6% | 6 4.19
the Teen Area
Check Out Materials 0.0% 0 4.4% 4 8.9% 8(42.2%| 38 |32.2%| 29 |12.2%| 11 4.16
Ask Library Staff for
Help 1.1% 1 5.5% 5 16.5% |15|40.7%| 37 |27.5%| 25 | 8.8% | 8 3.96
At?:end Programs (virtual 2.2% 2 9.9% 9 26.4% |24]|30.8%| 28 |12.1%| 11 |18.7%| 17 3.50
or in-person)

/ OBSERVATIONS* \

* 85-95% of respondents feel
at least Somewhat
Comfortable during all the
activities listed

* Respondents feel the most
comfortable when they
Study or Hang Out in the
Teen Area

* Respondents feel the least

comfortable when they /

Qttend Programs
exclude Don’t Know responses

* Table 1 and Observations



Q6: Which of the following current and potential new Library collections or services are most

important to you? Please select up to three (3). (r88)

CHOICES % #

Space to Hang Out 61.4% | 54 _
Free Wi-Fi, Computers, or Printing for Schoolwork 48.9% | 43 [ Ter
;:Z::i:dt’lagt::i:s:s (books, manga and comics, magazines, 34.1% | 30

Space for Quiet Study, Reading, and Relaxing 34.1% |30 | Tier 2
Gaming 29.6% | 26
Phone/Device Charging Stations 25.0% | 22
Makerspace (3D printing, laser printing, arts & crafts) 11.4% | 10
g:g;:ng\ﬂ::::;als (eBooks, downloadable audiobooks, 10.2% | 9 o
Programs/Events 6.8% | 6

Helping Family Members with ESOL/ELL/Citizenship| 1.1% | 1

/ OBSERVATIONS \

* The most popular choice, Space
to Hang out, is 13% more
popular than the 2" most
popular choice, Free Wi-Fi,
Computers, or Printing for
Schoolwork. It is the only
choice selected by a majority of
the respondents (61%).

* There are 3 distinct tiers of

Qoices. j




Q7: How frequently do you use each of the following online services? (rs7)

K OBSERVATIONS* \

* 68-84% of respondents
Rarely or Never use any of
the Online Services listed

* Virtual Movies is the most
frequently used Online
Service. 32% use it at least
Monthly.

* 13-15% of respondents are

Table 1* Daily Weekly [ Monthly Rarely Never |Weighted
ONLINES SERVICES % # % #| % # % # % # | Average
Virtual Movies (Kanopy, hoopla) | 14.7% | 1119.3% | 7| 8.0% | 6 |21.3%| 16 |46.7% | 35 3.76
eBooks 6.8% | 5 |54%(4|17.6%|13|28.4%|21|41.9% | 31 3.93
Downloadable Audiobooks 92% | 7 |53%|4| 7.9% | 6 |27.6%|21|50.0%| 38| 4.04
Virtual Programming 82% | 6 |4.1%|3(11.0%| 8 |28.8%|21|47.9% | 35 4.04
Tech Assistance 6.8% | 5168%(5]| 54% | 4 [31.1%|23|50.0% | 37 411
Virtual Help Desk 39% | 3 |53%(4]6.6% | 5 |30.3%|23]|53.9%|41 4.25
Table 2 Unaware of

Daily Weekly Monthly Rarely Never Service |Weighted
Online Services % # % # % # % # % # % # | Average
Virtual Movies (Kanopy, hoopla)| 12.6% | 11| 8.1% | 7| 6.9% | 6 | 18.4% | 16| 40.2% | 35| 13.8% | 12 3.76
eBooks 58% | 5|4.6% |4| 14.9% 13| 24.1% | 21| 35.6% | 31| 14.9% | 13| 3.93
Downloadable Audiobooks 81% | 7 |14.6% |4] 6.9% | 6 | 24.1% | 21| 43.7% | 38| 12.6% | 11| 4.04
Virtual Programming 71% | 6 |3.5% |3] 9.4% | 8 | 24.7% | 21| 41.2% | 35| 14.1% | 12 4.04
Tech Assistance 58% | 5|58% |5| 46% | 4 | 26.4% | 23| 42.5% | 37| 14.9% | 13| 4.11
Virtual Help Desk 35% | 3|4.6% |4| 58% | 5| 26.4% |23| 47.1% | 41| 12.6% | 11| 4.25

unaware of each online
Kservice listed. j

* Table 1 and Observations exclude
Unaware of Service responses




Q8 & Q9: Teen Programs

Q8: How often do you attend Library Q9: Why don’t you attend teen Library programs? please select all
teen programs? (rs7) that apply. (R63)

CHOICES % #
CHOICES % # | Don’t Know About Them 44.4% | 28| NOTE: Only
Daily 46% | 4 Program Times Conflict with My Schedule 31.8% |20 resF’m‘ie”ts
Week|y 6.9% | 6 Boring/Don’t Interest Me 27.0% 17|  indicated
Monthly | 16.1% | 14 Don’t have Transportation to the Library 15.9% | 10 ”:)erVN'Zav':!:V
. 5
Rarely 39.1% | 34 :an.Do the. /?C:tIVItIeS at Home/Somewhere Else 12.706 8 Sttend teen
opics/Activities are Too Young for Me 3.2% | 2 programs
Never 33.3% |29 OTHER (please be specific): 7.9% | 5 | received QS.
OTHER REASONS
2 OBSERVATIONS "\ [Don't have time

| forget they exist

* 72% of respondents Rarely or Never attend teen programs (re3)

* 28% of respondents attend teen programs at least Monthly (r24) My sister has dance
* 44% of respondents don’t attend programs because they don’t know about them (r2s Socially awkward sometimes :)

)
N / Too cool for it




Q10: How likely are you to attend the following Library programs? Please select up to five (5) programs
you find most interesting and are most likely to participate in or attend. (rs3)

CHOICES % #

Movie Nights 55.4% | 46 Tier1
» |ler

Gaming Programs (D&D, Minecraft) 41.0% |34

Art (crafting, needle felting) 36.1%| 30

Cooking (demos, nutrition, baking competitions) | 34.9% |29

Makerspace (technology, 3D printing, 3D pens) |27.7% |23

Book Clubs/Groups (book-to-film discussion 26.5% | 22 — Tier 2

groups) 2

F.andom Program§ (anime club, Star Wars 26.5% | 22

night, Harry Potter trivia)

Life Skills Wor!(shops (-tlm.e management, 21.7% | 18

how to change a tire, financial literacy)

Sports-Themed Events (tailgate party, trivia, 21.7% | 18 = Tier 3

Madden tournaments) R

Transntnonal/(}areer Wc?rkshops (going off 21.7%| 18

to college, exploring careers, job/volunteer fair)

Teen Advisory Board (TAB) Volunteer 14.5% | 12 |=> Tier 4

f OBSERVATIONS \

* Movie Nights is 15% more popular than the
2"4 most popular choice, Gaming Programs

* 55% of respondents selected Movie Nights as
the program they find most interesting and
are most likely to participate in or attend. It is
the only choice selected by a majority of
respondents. (R46)

* There are 4 distinct tiers of choices

* At least 15% of respondents expressed

wterest in each type of program listed /




Q11: If you had to describe the Library’s Teen Room (e.g., decor, layout, furniture), would

you say it... (rss)

Needs ALOT of
Improvement
4%

Needs SOME
Improvement
26%

FINE asitis
71%

( OBSERVATION h
A significant majority of respondents (71%)
indicated the Teen Room is FINE as it is (re0)

\_ J
CHOICES % #
Is FINE as it is 70.6% | 60
Needs SOME improvement 25.9% | 22
Needs A LOT of improvement | 3.5% | 3




Q12: You indicated that the Teen Room needs SOME or A LOT of improvement. Please select up to
three (3) Teen Room issues that are most important to you. (r2s)

CHOICES % #
Comfortable Furniture 48% |12 S Tier 1
Charging Stations/More Plugs 36%| 9
Acoustics/Noise Level 24% | 6
Meeting/Study Room Availability |24% | 6 |—Tier2
Quiet Study/Reading Space 24% | 6
Temperature (too hot/cold) 20%| 5
Cleanliness 16% | 4 | Tier3
Social/Hang Out Space 16% | 4
OTHER (please be specific): 12% | 3

NOTE: This is a follow up question to Q11. Only respondents who indicated the
teen room needs Some of A Lot of improvement received this question. (R25)

/ OBSERVATIONS \
/ the

* Furniture and fixture enhancements were
2 most popular Teen Room improvements:
Comfortable Furniture (48%) and Charging
Stations/More Plugs (36%)

* No teen room issue listed was selected by a
majority of respondents and the 3 OTHER
teen room issues listed appear to be

isolated/specific to individual respondents.j
\ /

OTHER REASONS
Erin needs to be here more. Miss
you Erin.

Smells sweaty/gross

When it comes to people vaping




Q13: Which days and times are most convenient for you to attend Library programs or

events (in-person or virtual)? please check all that apply. (Re4)

(" 3 MOST CONVENIENT DAYS AND TIMES )

1. Monday Afternoons 72% (r49)
2. Wednesday Afternoons 70% (r49)

Morning | Afternoon| Evening
DAYS % # % # % #
Sunday 29.8% |17|54.4%|31(42.1% | 24
Monday 10.3% 72.1%|49141.2% | 28
Tuesday 15.0% 65.0% | 39|45.0% | 27
Wednesday | 11.4% 70.0% | 49141.4% | 29
Thursday 12.5% 68.1% (49|47.2% | 34
Friday 15.2% | 10(63.6% | 42| 48.5% | 32
Saturday 23.7%|14|57.6% | 34(52.5% | 31

1 o,

\ 3. Thursday Evenings 68% (rR49) Y
4 )
3 LEAST CONVENIENT DAYS AND TIMES

1. Monday Mornings 10% (r7)
2. Wednesday Mornings 11% (rs)
1 o,
\_ 3. Thursday Mornings 13% (r10) Y

[OBSERVATIONS:

* Weekday afternoons were the MOST convenient days and times
* Weekday mornings were the LEAST convenient days and times




Q14: How do you prefer to learn about Library news? piease select up to three (3). (r83)

CHOICES % #
Library Bulletin Board or Flyers |(31.3% | 26
il S
School Communications 30.1%| 25
Text Messaging 28.9% | 24
Friends and Family 24.1% | 20
Library Website 24.1%| 20
Library Staff 22.9% | 19] " o2
Library Email/eNewsletter 21.7% | 18
Signs or Flyers Around Town 18.1% | 15 > Tier 3
Local Newspaper 4.8% | 4 [>Tier4
OTHER (please be specific): 0.0% | O

/ OBSERVATIONS \

* Library Bulletin Board or Flyers and Library
Social Media Accounts tied (31%) for being the

most popular choice (r26)

* No choice was selected by a majority of
respondents

* There are 4 distinct tiers of choices

* No OTHER Library news channels were j

&submitted




Q15: How likely are you to follow the Library on the following social media platforms? (rs2

/ OBSERVATIONS* \

* TikTok is the most
popular choice listed—
the only platform that a
majority (56%) of
respondents indicated
they are Likely or Very
Likely to follow.

* Facebook is the least

Table 1* Very Unlikely| Unlikely |Somewhat Likely| Likely |Very Likely|weighted
CHOICES % # % # % # % # % # | Average
TikTok 169%| 13 | 9.1% | 7 | 14.3% 11 |143%(11|45.5% (35 3.62
Instagram [10.4%| 8 |11.7%| 9| 31.2% 24 |(18.2%|14(28.6% |22 3.43
YouTube 92% | 7 |[18.4%|14| 25.0% 19 |1158%(12|31.6% |24 3.42
Twitter 21.1%| 16 [22.4%|17| 32.9% 25 92% | 7 |14.5% |11 2.74
Facebook |52.7%| 39 |16.2%|12| 6.8% 5 149% 11| 95% | 7 2.12
Table 2

Very Unlikely| Unlikely |Somewhat Likely| Likely |Very Likely|Don’t Know|Weighted
CHOICES % # % # % # % #| % #| % # | Average
TikTok 159%| 13 | 85% | 7 | 13.4% 11 |134%|11|42.7%|35|6.1%| 5 3.62
Instagram 99% | 8 [11.1%]| 9 | 29.6% 24 (17.3%(14(27.2%|22|49%| 4 3.43
YouTube 85% | 7 [(17.1% (14| 23.2% 19 |114.6%|12|129.3%|24|7.3%| 6 342
Twitter 19.5%| 16 [20.7%| 17| 30.5% 25 85% | 7 13.4%|11|7.3%| 6 2.74
Facebook 48.2%| 39 |14.8%|12| 6.2% 5 13.6%|11| 86% | 7 |8.6%| 7 2.12

popular social media
\\ platform listed

* Table 1 and Observations

exclude Don’t Know responses



Q16: Please provide any additional ideas or suggestions you have about how we can improve the

Library’s offerings for teens (program ideas, new services, etc.). (Page 1 of 2) (r47)
IDEA FOCUS AREAS*

1. Program ldeas (x10)

o Misc.: Baking competition (x3) | | Movies/Maybe do more movie nights (x2) | | Laser tag | | Maybe have gaming
and DnD for younger people that want to participate in activities, but the rest of the participants are 7-9 years
older than you. | | More programs in the high school prepping for college, writing workshop? | | Probably more
events but at certain times like 3,4,5,6 o'clock. | | Story making

2. Facility Improvement Ideas (x9)

o Misc.: Fridge/A fridge for ice cream and drinks (x2) | | More seating/You should add more chairs to tables (x2) | |
Artist board and clay stuff | | Comfy chairs | | Get chargers || More seating/You should add more chairs to tables
(x2) | | I think there should be a quiet place and a social place | | | think there just needs a way to better
soundproof the teen room so multiple people can speak at normal volume without disturbing the other sections

3. Collections Ideas (x8)

o Misc.: Add comics, graphic novels, and magazines (x2) | | More books (x2) | | More games: video and board
games (x2) | | An idea | had was to add more manga, like one piece || The only thing that would improve my
experience in the teen room is a larger catalog.

* # of items listed may exceed the # of responses because some respondents provided multiple ideas.



Q16: Please provide any additional ideas or suggestions you have about how we can improve the
Library’s offerings for teens (program ideas, new services, etc.). (Page 2 of 2) (r47)

IDEA FOCUS AREAS*

4. Services ldeas (x4)
o Misc.: Food (x2) | | Guidance and help || More services

5. Management and Operations Ideas (x1)
o Misc.: Policy/procedure change: Just let us eat in here. (please and thanks)

MISC. COMMENTS/FEEDBACK (x7)

* “Idon’t have any suggestions. | love it how it is now.” * “I'think we should have a cardboard cutout of Erin. She
* “|like it the way it is.” gives us all inspiration.”
* “I think everything’s perfect” * “The library's great :)”
* “To me the library is fine as it is because | don't really * ‘It's great already”
care.”
NOTE: 47 responses yielded 34 ideas, 7 feedback-related comments, and 13 null responses. See the supplemental raw data

SurveyMonkey exports for details.



